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Analysis of Korean Cosmetics Market in China under China's National
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Abstract: This paper investigated and analyzed the overseas cosmetics market in the Chinese
market and examined the sales of Korean cosmetics. Through investigation, this study found
that due to the influence of various factors, especially in the Chinese market where young
people have gradually become the main consumer, the "national tide" economy has begun to
become the main force.The impact of this change on Korean cosmetics is gradually being
reflected. In response to this phenomenon, this study believes that producers should adhere to
the policy of exporting mid-to-high-end cosmetics, optimize products according to sales
groups, and actively follow the changes in the Chinese market to adopt emerging sales
methods and other strategies. thereby enhancing the competitiveness of Korean cosmetic
products.
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China imported cosmetics records from 2014 to 2020
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Import amount of cosmetics and toiletries and retail sales of cosmetics soclal consumer goods in China from 2016 to October 2021
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Alibaba platform cosmetics brand sales ranking in Augest 2021
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