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Market Hypothetical Strategies of Korean Men's Skin Care Cosmetics
under the Background of "He Economy" in China
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Abstract: This paper analyzed the Chinese cosmetics market and concluded that the male
skin care products in the Chinese cosmetics market are gradually increasing. The Korean
cosmetic brands should grasp this market change to do a good job in brand positioning. This
paper proposes to optimize the products suitable for Chinese men's skin characteristics and
consumption tendency, increase product promotion; promote the research and development
of new products and promote product diversification, develop new popular sales models such
as live broadcast e-commerce sales to help product sales; develop offline entities: The
vertical sales model of the company; the preparation of "Vbotanique" in advance and other
aspects to solve the problem.
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