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Current Status and Analysis of Hair Loss Management Market in China
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Abstract: Modern people's hair loss continues to increase not only due to aging or genetic
factors, but also acquired factors such as various environmental pollution, stress from heavy
work, and abnormal hormone secretion caused by dietary changes. With this increase in the
domestic hair loss population, the hair loss market continues to grow, and the hair loss
industry is approaching a steady growth stage. More than 1.03 million people have visited
hospitals to treat hair loss in the past five years (2012-2016). Thanks to this, the domestic
hair loss treatment market reached 122.8 billion won last year, up 12.3% year-on-year. In
addition, more than seven out of 10 Chinese people are worried about hair loss, and the
related product market is rapidly growing, drawing attention. It is expected that hair loss-
related products will draw attention as new items to target the global market for Korean
cosmetics companies suffering from political conflicts with China and the recent Covid-19
crisis, which began to blow in the second half of 2015. The size of the hair loss management
market is growing at home and abroad, and the domestic response is not as agile as it is.
Recognizing the problems, the researcher aims to help technology exchange and industrial
development of the Chinese market, which is likely to grow into the world's largest consumer
market, and introduces various hair loss management products.
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HirEe. BESEZHERE, ASMIBESGY. BEN TER)) . e
B M S W R EFERREROEE, BARNRZR GG N, bEE v 6%
NBEE I, gy Rrdih R, MERAT WP NFRENS RSB (So Dae—seop S
ODAESUP, 2019). JRZZE AT MR e AR Bl i i . R RRAR IR, B PR SEp i o
WA R, 12581k, WK, SR BSEMA AL &= M i R K, 15k
AEZ AW B, JE R ELE R SNS. BT . KIEEYSERIERE (], ol%
3}, 2019) . FEERIEHATR R, HER TR, 1R2 NSRRI B2 SR,
RIS WAEPUE IR (So Dae—seop SODAESUP, 2019) . MIIEfdHeRim A 7 Wi,

VB L, KRR K 5 RIS AR
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BRI (2012-2016) MM, HiE 103 @ ABIR R MR, [ailt, LEwE
[ [ 1 e S v o T B B 1228 T GRBBUET D , L EFHE 12. 3%,
R AR T I B S e I BB (A B . BB SRR e Alint , wREE
S N FURIES] 1000 # . BEWE 2 — BN MR S EE . 2 H8 5 52 16 HeR
75 160 52 5t 2% 7NORH 0 P o 52 SRR A 1) T B U TR A 4E 4 SRR . IRIRER A
YIS A 8L (h 3Rk, JUNGANG, 2016) o sk, 4 10 fEHhERATaA 7 7L
FEARSE, BoirHEEERTISWAEIREIE R, REE MR 2015 4N PRARETH
SZRNEH ,  AHREEE S TEET R 2T R AR R AR A e AR 7 SR A SR — A
JIFERETI 5208 H o M4 KOTRA PRBH S 55 rhvoCo sl v B A M 5040 23 A s, |l - b [
RNCHIREIN, PR veRK Sk B S O S i g IEE DUl &, Rl
&2 B AR N B2 ARG i 32 H (3], o138}, 2019) .

[ N A 52 P TS AN A O, (ELA i 2 R AR A 0V A S [
IS . PARBILEIEE , A SCIT B R BE K O T 5 i K0 2 i i b [ i 4
PPATHIETE , LU 38 X P R 2 ) (R e AR AT b A R ) o b » - 35 B9 [ 2 T Ry 5
ARAFAFN R (G2, o] K3}, 2019) o FEZE FFAEHALAMMZ NREI A BTG N, R
B AAL S B N AT I 8840, DU S A 5 A P o RIS AR
52 P ) SR ST TR S

2. S S B A 5 v

AT BAE AR T TS, SH RIS T BUIR IE IR E SN
FAMRE (riss.kr) oz “REZMIAT " —5, R 20184 20204 524y 1] 1)
AR T8 S SRR SR 23 R ERART AR S o H v I 2 (R A IR 2 T R A B SR ARV R LA
TEEY T BRI 52 HAT B 1) 18 B AR SO AN 30 R T e SO PR B F AR BE . BIR EH AT
TR AR, EEEER “RE” . BET M CRE”, FHTKOTRAKIE A
WGBS AR 5 & (KITAMARET REPORT ) 23{HAHRBAS S . i ek
[ N AR SR B TS BB B AR R KRR Y, AP BAHBA R S R BAE IMediafl
iResearchH1 b hair loss’ Al hair’ fEAMHBE RG] , 2FBAEE BB MER 15
TR SCORMERATIAT] . & T HECRBB I AME J1, AEH T o B R SR AR AR A e 2% B A
W g SR EdE, Rcsk 1 2k,
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N AR = g Sl

wEE BN IS T G, @ R E RN, B R R 20 25T 30
LN RS, TIGHEIEAEN R (%5 kinpyenggum, 2010) . BEEBAGHZ
(I NIE 52 A BR R R 2 R D 83 e S 48, IR S2 T B e e /K 30 R 52 o
R EETAT . VARt AR 52 45 & A S AR i (So Dae —seop SODAESUP, 2019 ) .
A By YR AN JRAR Mo 52 11 95 B w2 A B ot B R BT T 900%,  AH B BUSKETA
R 2 I B2 1) d 3 NWOE 2 EJHI3% (1 5 kimpyenggum, 2010) o R 1
JREARBE 25 A AR Al IR O B, 2019 AERRIIMN 228 A8z 233628 5, Lk 201
5 4F (20853 ) MR T 12%. 1ZEEFIT, 30 ZEAIALL 23. 1% frfE5E—, Hik
& 20 ZERIMA (20.8%) o [AIIA, FHIRHRIR G200 e 2 FHARBH AL 198 RER oY
nEl 302 fEEEC, WET 52% (WiYAlE, 2020) .

o BRI B2 N DG ET 492910008, JCHZ “HFieM S AR IEEREE . ¥
fRREFISEZE Olive Young A%, 20 ZBEA1 30 ZBRAIMREEEEE M 0SSR - —
FIRT 72%. BEETEEE SRR (60%) o MEE, W IARR AR HIEE K
OGP DA R A B R SR AR ARAE AR, 20-30 £ % A B A TR AR

AT 5 R G EL AN THB $E A I 52 10 5 SR 3G 0 (38 = kimpyenggum, 2010) . FRULZ4h,
RS2 T 15 R, MR @R AR ®ETE (2012-2016) #uE, &

11038 N\ BB B2 R E2ia . aaRul, AR B B i 52 6 % T 5 5H 4 1228 1R %
TC (BB T gEEH D, L RAER12.3%, BT TR ERA R ek
fREELEYI T (ERLRBE AR, 2017) .

5% R [ e 7 3 S PR TR A A AT SE A AT IR B, 20154 A B S A i Tl
GRS A50 18R TG, W DL 3. 5% B = (7% & kimpyenggum, 2010) . #5EH
AR PR 2 1% IR S 1 S AR AR DLHE A B 2 T, IR E IR L E . 7ERE, I
S35 7 SR 201 34F (1 3545 2 e AN 201 84E I3 TME 2 70, HIA N D 2L AR 2 A
on, THEFR2023 G R B3 ST, HhAh, 1 2013 EF] 2018 4, fREEAHRA
ZEECEA 304 FIEINE] 363 K (So Dae-seop SODAESUP, 2019)
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1. 2015-2019 5% B[ A fife 52 26 b 3

BRIAE : Health Insurance Review and Assessment Service

1. B T 5
1. PRSI EBUR

WRHE 2020 Frh M (EREFRFESERE) . “ME” WH RPN EERE
OIEE 7 RIERERE . PR 2 e o & 23 H3 Ch B ST 30K
M) BUR, M2 2019 F, PRI AR 2.5 &, Hrb 38. 5% N AELE 80 1%,
90 AR AE N EI AT 36, 1%HERIEE, 15 20 BN 30 ZERAVAEEE &S N M AREL
(¥ 75% A, TEREEFHTTM, 90 EARHAEMANERE, ST FRTEFN 57, 4%,
B N R AR A 5, WA B IR e K. AR RTINS AR T
Bl ge. VE& R R T, &R FHEAN bk A B R R, By b RS e S K AR A
GHAE. ERTPBINREERN RS L, CEHBIRERREEK” (69%) ALfEE—,
HUGZ “BE” (68%) « “IRE” (49%) 1 “HBEHEMEW” (41%) (KITA T
&, 2020 4F)

A B8 5 i 52 e K TS AR 2013-2019 FLLAEY) 13, 4% EE IR, THRE S 2021
R 16 870, EHBISHE PSR TOK F B AR 2. FHRERS,
B K BT HALS . R, ATEE. LSRR S SRRy, 1R B R 2
W (KITA digdRkds, 2020 ) o EMBEEBHE TS BAREYE, TREETS
IR TLAE ARG R T 27%, 2019 4E3%%) 67.25 70, AEME DY EH RS —. HEm
% H 2016 R AEFER R 38.3%, FHANE 2020 fFiE R 208.3 fEo (A9

kimeunyoung, 2017).
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FER B ZE N, To% I NRE ST TSRS A SRR RE L o IEAh,  16% A B 22 A
HEIE A CAE 52 (%, S59%MIE AL EAETE. 74k, FEBIHE 85%H) 2
B NS R R ER B, ARRWEIREIUE M. REEE. R EES
BAREMARES, BE SR P EHE, DA ERRES (A/S) BIIN, HfE
HEN TP T35 T LB AR KR 17 [R5 (KITA Tidgidt, 2020 48D

2. BTSSR EU R BIR

it H AT RS2 TS 0 RS LT S, BEARMESE IR K-beauty F J-beauty M
i3, SHEE P T RA E m B E W, IR PRI ARIY SNS AT 8F5ms, (Hi#
MR TG T- MR AL . B R 2011 4ERTA5 A P B AR 52 1T 350 B 3 0 #r
BUR, HRSHEBY . IREMCEEME, REABLL 20 FATEm T 10 5L b, H#K
B, 50%0 BN OEAMEIR. H4h, HOERER R BIBMW L E, 60%H) B
25 BAT A SE, 84%fE 30 BRATMEE, MEEakaze 7 60%2 20-30 ZERMFA,
HERE, M5 156 £ 20 PR NSRRI S . MRS TS U 7 A
K, HREGT AR SHAERE. BHEDSER, RELr AR L.
20-30 ZRR ML AN A, R R IR & BRI E b, B RS
it 52 8 P W TH B b 2O 1 AR L kA A R B2 T 3 1 < R A T A 2 R
(Kimhyungsuk, 2013; #i#EH R, 2011) . BESK I 52 A0 R R S5 R0 5245 20 2 ) &
T I GO B IR AR S NI ) 2o PR AN DA, (H A 1l 58 B 0 i AR
f 0 S B T T K 2 — MR RRE I R L S Tl 3, 5 I v 85 A s S
Jee FLATBImE H A 1 T 2 NSRS R (7129 kimeunyoung, 2017) .

o B I i 5 T R EE A A DU K MR SR B K. BB ARSI BN AR S
A SR RN A . B R SR KR B B R R R 2 W E S, HORU
FHEFENEREZ . BRYT B4 B I 22 D0 e B S A8 A P BN AE
B A AR e W R L “RUR (57.6%)7 A1 “ M ELE ST (24.5%)7, AR “1E
B (9%)7, RIULREEE RIhREm B S 2 M E 2, RILEBIMEEK, BmBER &
RSZBW . BRbz fh, 2 7 B A il RLAE Hh B BB K BUIR AT 5L, 4 v B 28 5 0 10
JE &b 7 PP B B ¥ T 35 B AT AT PE AR K (Korea International Trade Association,
2021) . BTG AT OB B g B TR R ELARAL, (HERAR ZEROR. Rk, W
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SR B R OREE AT B 0 BRI HRE T DA BR A EAS B 95 ) B B R M AN RAT M ) B R A S
0 M N A BRI 85 58 AT AL A R B ( Korea International Trade Association,
2021). THIATEMBEATEW R PRSP MEESE. AR ANTT, B
TH S5 FP R B A LA B O, SR 75%, i TR AR R R T 5 A ) 1
T SETTIZ K 30%H0 25%. BESRIE 8 it W AE rh BB S8 4T S6 AR 983z, (HDU K St R AR T 45 47
A 15%, BLAME 2 /I G REASAE T a5 imtal o 2% R MR 22 117 45 v A R A TS I
KA, 20-40 JolEA MR EAE DT80 S s S BB UL, R i B 52 = o
P 3 5 A 52 7 i AR 1 it L0 44 2 2438 DR T 35 4 NI 2 k[ i 36 3 B b 8] 117 355 K 4 77

7% ( Korea International Trade Association, 2021).

IV. SRR

B, EAGETEREE #1000 BEE RS, H R B S vBE (1) % A IR 522 )5
R, B BES QR S, THET IS N B0 E— 21N (195 kimpyenggum, 2010) .
A N T R O R R 52 R RE IRAE AR BAL 2 20-30 ZRRAEES B, RS2 4RSS 8 B IR 11K
BB AL, AN S B B R R 0, Ry R S A IR A R A B (KT TA
report, 2020). Ub4b, BEFMERE WA AEZE SR ThRE A MR, KRB,
SEONT] L RS A SEE IR SR L S N, B N REEE Y, Kl
FRUASE R 0 5% 21 o R B2 BRLLE o R A (A 5 kimpyenggum, 2010) o [EIBL, #HEBHL)
RE TR At ORI 3, AT JE0RE . BT AA kL, b S B AT I AR AR, R T A A
8 P A 3 2 3 o . b Ah,  BE Sl A B ET LA S e S At R R 1
SEAK, A BB B SR 7T SRR R 0 B IR AR R, B R R ) v RS ) B A
W47 (KITA report, 2020) .

A 35 R Y 2 T 5 (A B AT R T ST AT, P R 52 i 4 1 B A TR
I35 T, 7 B2 R B i A A 5 o DU S o B 3 o 1) A PR, LE
bH % h AT S 4911 22 A TERER R AR (1299 kimeunyoung, 2017) . 1% 5 (¥4 8
BB SE 20-30 LB HEALNE, (HAL P AT SRt Bt i 52 FHUMI g o Pl 2 ik
SRR BILER (1) 73 A R, AT AT CAREAR 2 B2 5 (0 28 A i A AN AR SR, 6 FT DLIE IS ) %
5 AR AR IE R B 95 (7127 kimensu, 2019) o [FIIRFZ5 82 7 0 R 7K HE 4R 7 K HE 1Y)
PeFt, R FRLER S (Kimhyungsuk, 2013). Uk4b, 7% EARE 75
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AN 81 7 SRR, LR BRI IERT I 2021 4 R BAGAL &5 DL R B & SR 7 i S 4R
BTG E . 2021 FERBFTH CRERIE) TUINERE 2, 5 e 0B S o fig
WIRLE, BIHRRRE A I BRI, DL e & w8 T e R ] AN E P AE 2 T 1
. HEEH IR E Sk b BB N AT SE, DL, T E S5 I L I
HRBUR T A BT A BTG e . B D AR 5 A sl nT LU SWOT 734
FH, HRIE 2016 S A0 0 Hh /I S AT B A [ BRI R 7 o SWOT 0 BT, P BRI 52
Pl T B B JE 2 oot AEZesat o ARG o, 2 EIRA A Re i Bls 5. &

BT TG (27 kimensu, 2019) .

DRI, e A B 50 2 A ] ok B 2% 1T S SRR R AL, SIS B RAR R R

AN e ey B DOELBIE 52 2 52 1= 5t S S0 S5 AE 0T

AL IR B ET R8I0 1 S5 Th Rt AL

AL SR 4y, BT DA R N SE B S5 450 Ok B 2 T s 75 AR $E SWOT FEHI A i 354 & Al gl &
IRl 2545 7 1 5 1 & SRS (SODAESUP, 2019) .

* 2. MEAEE SWOT 40 #7

B8 (Srength)

2L (Weakness)

AT SR & R PUE IR, il
d AR B BT FC I B S SR 1 %

« (R AL AR ABET AR B e BB 2
REPEAL AL Al B 5%

o B IEURLE B T AR

« HORPRLBH SEAR B BUOR A 76 3

o NREANSh Y AR A i BA 525 SR 1k
o T P P R S S5 AR P B o kD

« WOIREPEA I B R S . DhRETE
ot i R
& (Opportunity) &% (Threat)
o % NVALC R ZE NI G B g |« RARSEDIBETEA A SRR B 555
24 * D RE PR SRR 80% 5 HE H
o WURTHI i E 36508 o WARL B SEAHB B TR BE iy, A AE ST BE

o BRORTZE Wl 75 SR I A

< SRS B B MRS 7 SR

o TN SE TR TR
< PR, FSIRE

wath, RIfEH SRR

ZRLAIE: Hairkerker fldh, 2016 Hv/Ivin BX A ZEH AT B S50 W] & BRmE 3R &
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